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The Business Drivers are
the forces that are pushing
organizations to adopt
Web 2.0 technologies
within the Enterprise.

The Actors focus on the
different resources
involved in the design,
deployment, and support of
Enterprise 2.0.

The Technology focus on
the various technologies
that fit under the Enterprise
2.0 environment.
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The Methods describe
how the technology is
being used within the
organization.

The Themes and
Business Value-add
describe the benefits
obtained by the
organization..
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